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Consumer Choice Requires 
Transparency
 In order for markets to work, we need:

 Individuals to choose for themselves
 Individuals to have access to the whole 

market
 Plans that are easily comparable



  

Using Technology

 H.B. 133 requires us to create an Internet 
portal 
 Access to information about available plans
 Access to electronic application systems

 Technology and information are the keys 
to power up a consumer-based market



  

Technology and Health Care 
Transparency
 Many companies are developing web-

based applications to help patients control 
their health and health care

 An example: Aetna SmartSource

http://custom.aetna.com/eHealth/SSDemo12_V4_Release2.html
http://custom.aetna.com/eHealth/SSDemo12_V4_Release2.html


  

A Precedent for Success: 
Travelocity.com
 Started in 1996
 Revolutionized the travel & tourism 

industry
 Gave consumers access to detailed 

information about travel choices
 Centered on a philosophy of empowering 

consumers
 Refined new technologies to power up a 

consumer-directed market for travel



  

What about the Health 
Insurance Market? 
 Can we duplicate this success in the 

health insurance market?
 Early stage developments
 An example: eHealthInsurance.com



  



  

Making the Market Work

 “As in a normal market, individuals… 
would actually know the prices of the 
health insurance plan… they are buying.  
This would help them compare the value 
that they receive for their money.”

–Ed Haislmaier, The Heritage Foundation



  

Some Key Components of a 
Successful Portal
 Consumers can get details and compare 

plans
 Members control their own accounts
 Ability to enroll online in any available 

health plan
 A streamlined billing and payment 

process
 Tools for insurers to provide information 

and respond to purchasers in real time



  

We Need Visionary Thinking

 We can empower the consumer
 We can expand choices, information and 

options
 We can create transparent value in the 

system
 Markets can work


