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S.B.  127
TOURISM MARKETING PERFORMANCE RESTRICTED SPECIAL REVENUE

FUND

SENATE   FLOOR   AMENDMENTS AMENDMENT 3          JANUARY 25, 2007      4:56 PM

Senator Scott K. Jenkins proposes the following amendments:

1. Page 1, Lines 24 through 25:

24 Other Special Clauses:

25  None  This bill provides an immediate effective date.  { }

2. Page , Line 90 through Page 4, Line 92:

90 [(6)] (5) (a)  For the fiscal year beginning July 1, 2005, the director of the office shall

91 allocate 7.5% of the [account] fund monies [appropriated to the office]  , but not to exceed{

92 $750,000,  to be distributed to a sports organization for advertising, marketing, branding, and }

3. Page 6, Line 166:

166 (xxi)  NAICS Code 532292 Recreational Goods Rental.

 Section 2. Effective date.

If approved by two-thirds of all the members elected to each house, this bill takes effect upon

approval by the governor, or the day following the constitutional time limit of Utah Constitution Article

VII, Section 8, without the governor's signature, or in the case of a veto, the date of veto override.  


