FTC Accuracy Study, December 2012

All consumers who participated in the FTC accuracy study = 100% (pg. 36)

Consumers who thought there was an error & filed dispute = 24% (pg. 36)

7

Consumers who had a change made as a result of dispute = 21% (pg. 36)

7

Consumers with a material error to increase
the cost of a loan or credit = 5% (pg. 36)
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ports with a material error to increase
a loan or credit = 2.2% (pg. A-4)

‘ 97.8% of all credit reports are materially accurate

FTC report: http://www.ftc.gov/0s/2013/02/130211factareport.pdf
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2.2%

Comparison of Accuracy Studies of Credit Reports

FTC, Dec. 2012.

2.2% of all credit reports
have a material error that

can change the price of

credit or a loan. Report to
Congress Under Section 319

97.8% of the Fair and Accurate

Credit Transactions Act of

2003, p. A-4,

0.93%  pERC, May 2011. Less than
1% of all credit reports
examined prompted a
dispute that resulted in a
correction that increased a
credit score 25 points or
more. U.S. Consumer Credit
Reports: Measuring
Accuracy and Dispute
Impacts, Policy & Economic
Research Council,

www.ftc.gov/0s/2013/02/13 \/

0211factareport.pdf

1.3%-3.9%

http://perc.net/files/DQrep
ort.pdf.

CFPB, Dec. 2012. Credit-active consumers who disputed
one or more items with credit bureaus = 1.3% to 3.9%. Key
Dimensions and Processes in the U.S. Credit Reporting
System: A review of how the nation’s largest credit bureaus
manage consumer data, Consumer Financial Protection
Bureau, Dec. 2012, p. 27,
http://files.consumerfinance.gov/f/201212 cfpb credit-
reporting-white-paper.pdf.
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Consumer complaints against credit bureaus with the FTC
as a percentage of all consumer complaints made to the FTC

2010 2011
2% 2%
Rank 13 Rank 19
2012
1%
Rank 19

Source: FTC Consumer Sentinel Network, http://www.ftc.gov/sentinel/reports.shtml
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Federal Trade Commission

December 2004

“Overall, research and creditor experience has consistently indicated = ;:_‘
that credit reporting company information...generally provides an b L
effective measure of the relative credit risk posed by prospective ST

borrowers.”

An Overview of Consumer Data and Consumer Reporting, Federal Reserve
Bulletin, Feb. 2003, 50-51 (citations omitted),
http://www.federalreserve.gov/pubs/bulletin/2003/0203lead.pdf; See also,

There is a “market incentive[] to maintain and improve the accuracy and completeness of
[credit] reports.”

Federal Trade Commission, Report to Congress Under Sections 318 and 319 of the Fair and Accurate
Credit Transactions Act of 2003, Dec. 2004, 7, http.//www.ftc.qov/reports/facta/041209factarpt.pdf
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Credit Reporting Accuracy and Access to Credit, Federal Reserve Bulletin,

Summer 2004, 320.

w

“Available evidence indicates that [credit report] data and the credit-
scoring models derived from them have substantially improved the
overall quality of credit decisions and have reduced the costs of such
decision-making. Almost certainly, consumers would receive less
credit and the price of the credit they received would be higher, if not
for the information provided by credit reporting companies.”

An Overview of Consumer Data and Consumer Reporting, Federal Reserve
Bulletin, Feb. 2003, 50-51 (citations omitted),
http://www.federalreserve.gov/pubs/bulletin/2003/0203lead.pdf; See also,
Credit Reporting Accuracy and Access to Credit, Federal Reserve Bulletin, Summer
2004, 320.
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