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A. HOW WILL THE PUBLIC BENEFIT?

1 Whatis the purpose and the duties of the new program, agency, services, or population served?

To develop a state-wide electronic media campaign to educate Utahns on the dangers of radon gas and options for
remediation.

2 What services are provided by the funding increase?

Funds will be used to disseminate a state-wide electronic media campaign. This campaign will educate Utahns on what
radon gas is, it's dangers, and options for remediation.

3 What are the expected outcomes of the new or expanded program and how will the public benefit?

The purpose is to deliver clear and pertinent information about radon gas. It is expected that Utahns will have been
exposed to the radon awareness campaign, that the radon messages resulted in an increase in radon knowledge in the
Utah community, and that the radon messages resulted in an increase in protective actions to prevent radon exposure.

4 How will the bill be implemented and what resources are available to achieve the expected outcomes?

The project will be implemented through the development, dissemination, and evaluation of a state-wide electronic radon
awareness campaign. The Utah Cancer Control Program (UCCP) currently holds radon as a public health priority area, and
is adept at developing informative and effective media campaigns. UCCP has a large network of partners who work to
enhance radon awareness including Huntsman Cancer Institute, the Utah Radon Coalition, and the Department of
Environmental Quality.

5 How will the proposed agency activities cause the expected outcomes and public benefit in 3?

Many Utahns are not informed of radon as a health threat. Disseminating critical information on the dangers of radon gas
will inform Utahns of this important issue while providing options for remediation to reduce the risk.

B. PERFORMANCE MEASURES:

What measures will managers and policymakers use to know if the new or expanded program is providing the expected




outcomes and public benefits? Provide one, two, and three year goals or targets, actual results and measures if available

to serve as a baseline, and outcomes.

Goal (public benefit):  Develop a state-wide media awareness campaign on the dangers of radon gas

Measure Title:

Description:
P The number of state-wide media campaigns on the dangers of radon gas.

FY 2014 FY 2015 FY 2016 FY 2017 FY 2018
1

Fiscal Year:

Target or Benchmark:

Baseline:

How will program managers collect this performance information and ensure its reliability?

Program staff will oversee this project and ensure proper development of each component of the campaign.
Development will be coordinated with the Department of Environmental Quality. Media campaign content will be
selected from redeveloped and tested materials. Media venues will be selected from electronic media outlets to

maximize reach to a targeted audience.

Goal (public benefit):  Utahns viewed the awareness campaign

Measure Title:
Description:
P The number of electronic media outlets where Utahns have opportunities to view radon awareness

messages.

FY 2014 FY 2015 FY 2016 FY 2017 FY 2018
3

Fiscal Year:

Target or Benchmark:

Baseline:

How will program managers collect this performance information and ensure its reliability?

Program managers will track the number of electronic media outlets radon awareness messages are placed on.
Electronic media tracking mechanisms will be used to determine exposure and viewing.

Goal (public benefit):  Did the radon messages increase awareness of radon gas and protective actions?

Measure Title

Description The percent of survey participants who report:

a) exposure to the radon campaign,
b) the message of the campaign was acceptable, and
c) they took protective actions as a result of the campaign.

Fiscal Year: FY 2014 FY 2015 FY 2016 FY 2017 FY 2018
Target or Benchmark: a) 20%
b) 20%
c) 10%
Baseline: a) N/A
b) N/A
c) N/A

How will program managers collect this performance information and ensure its reliability?

A brief survey on the campaign will be developed, piloted, and launched through UCCP’s Facebook page. Survey
qguestions will ask about exposure to the radon campaign, acceptability of messaging, and whether any protective

actions were taken as a result of the campaign.




C. PERFORMANCE MEASURES: OCTOBER 31, 2014 REPORT

In this Section describe your actual success in meeting your performance goals and target measures or expected outcomes.

Provide actual results and measures if available

Goal (public benefit): Develop a state-wide media awareness campaign on the dangers of radon gas

Measure Title:

Description:  wjl| be selected from social media outlets to maximize reach to a targeted audience.

Media campaign content will be selected from redeveloped and tested materials. Media venues

Fiscal Year: FY 2014 FY 2015 FY 2016 FY 2017 FY 2018
October 2014 Report Measure 0 WIP
Target or Benchmark: State-wide campaign has been develc 1
Baseline: No state-wide campaign exists 0

Describe your measure of success in meeting your performance target or benchmark.

Huntsman Cancer Institute (HCI) has agreed to develop and produce a 30 second white board animation for use in
placement as part of the electronic media campaign. Intial talks with HCl were held on September 8, 2014 and draft

scripts were developed. Scripts have since been finalized, and animation and filming will begin in mid-October.

Content is expected to be ready to place by the end of November. WIP work in Progress

Goal (public benefit): Utahns viewed the awareness campaign

Measure Title:

Lreseiption: The number of electronic media outlets where Utahns have opportunities to view radon awareness
messages.
Fiscal Year: FY 2014 FY 2015 FY 2016 FY 2017 FY 2018
October 2014 Report Measure 0 WIP
Target or Benchmark: 3
Baseline: 0

Describe yvour measure of success in meeting your performance target or benchmark.

Initial discussions have been held with Love Communications to determine appropriate electronic media outlets for
placement of a white board animation. It was determined that banner-ads on popular sites like KSL.com, social media
outlets, and targetted radio ads will be utilized. Love Communications will secure these placements begining in early 2015.

WIP Work in Progress

Goal (public benefit): Did the radon messages awareness of radon gas and protective actions?

Measure Title:
Description:

a) exposure to the radon campaign,

b) the message of the campaign was acceptable, and

The percent of survey participants who report:

c) they took protective actions as a result of the campaign.

Fiscal Year: FY 2014 FY 2015 FY 2016 FY 2017 FY 2018
a) N/A
b) N/A
October 2013 Report Measure c) N/A WIP




a) 20%

b) 20%
0,
Target or Benchmark: c) 10%
Baseline: a) N/A
b) N/A
c) N/A

Describe your measure of success in meeting your performance target or benchmark.

Survey will be conducted in 2015. WIP work in progress.




