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Utahns Love Culture
We are #! in Live Arts

Pa r’ricipo’rion!

Attend Art Exhibitions

339%

216/

Parlicipate in Cultural Performances o
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Overall Participation outside of the Hame
P 84.5 %
- (o]

OO OO



Creative Sector

Defining the

For-Frvohts

Galleries

Design: Graphic/Creative/l nterior/Fachion, ete.

Film/TV/Videc

Photcgrephy

|ndividual Artists: visual, music, dance, cuthors,
poets, actors etc.

Presenting/Concert Venues

Event Production

Recording Studios

Creative Directors

Theatres

Architecture

Historic rehabilitation

Juurnolism

/\/onpm%%s

Museums: arts, Iﬁis{m'y/herihgc, science, betanical
gardens, zoos

Universities/Schools

Archives

Libraries

Presenting/Concert Venues

"heatres

Crgarizations: arts, folk arts, cultural, humanities, science,
education, preservation, history, anthropology/
orchcoh:gy/, film/media, and heri*age orgonizoﬂcn.’.

Historical Societies: Doughl’e's o+ Uich Pionecers, ete.



Utah's Cultural Businesses
are Economic Drivers

ir1 2017% UFoAh's culturod Pusinesses.

Emgloyed 111,919 Utahns (2016: 107,825 ).

Cenerated $4 billion in ecrnings (5% increate or gain of $203.1 millien).

UT's nonprofit zecter generated $244.6 millicn in revenue (3% increase from 2016 o+ gain of $168.4 million in revenue.')

State Arts Agency (l.?fah Division of Arts & Museums) awarded 31.5 million in grants o 226 recipients or $0.52 award amount per capita.

*The mess resen veur avaldble



Sa npete Cou nty




Utah Couni'y

» 24 904 Creative Qccupahons

« $1.2 billion in Creative |ndush\/ Eommgs
e $7.1 million in Cultural NONPROFIT

revenues

e $3.9 billion in Creative \ndush\/ Sales




Davis County




Emp|oyees Love Culture and the Workforce Needs it

Most impertant factor that businesses consider when choosing to move to or
#/ expand in SLC is a robust arts & cultural environment

#/ Major contributor that keeps companies in SLC is the arts & entertainment
and quality of life

76/ Utah companies believe that business in their ind ustry can on|y remain relevant
“if +|1ey have a creative workforce

é// Said that creativity is paramount to their success



Public Suppor’r for Culture

RAP-type Tax Programs Public Art

ZAP. RAP, BAR. BARC, RAME, RAFZ, CARE
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Cultural Tourism

Sundance Film Festival:
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|ibraries

15 million visits were 03ged, that is more than 5 vists for every residentl And, Utah is #1 in the

coun’rry in terms of children’s materials borrowed from libraries!



"‘Over the past 5

years, approximately
100 projects per year
have been approved
with about $10M
invested per year
by property owners,
resulting in $2M
per year in state
income tax credits!”

-Preservation Utah

Utah's historic tax credit* generates $15M in economic activity for every $IM in tax
credits resuH’ing in the Fo||owing:
$750M in economic benefits
Utah's historic tax credit generates 111 jobs (5.9 direct, 5.2 indirect)
for every M spent on historic rehab projects



E d u CCIHO n Fine Avts Qutreazh / POPS

Beverly Taylor Arts Learning Progrom
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lhe socal and hea th benefits of the arts and
hurnanities are « r)r's*(;'r|j,f researched with re-su“.\.
staries, ana news gublished freqL.e'lf y. Here are a

few highlights of reseurch releused in the last yeur:

The Social & Health Benefits
of Culturdl Par’ricipc’rion



Creative Climate

#/ Increcsed public investment in organizaticns, artists, & educaticn

Grow the number of Public Art & RAP programs

T

#Z Maintain the State Historic Tax Credit
< Lessen regulctions surrounding nonprofits
#5 Increase credits available to films produced in Uich

Improving our




