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Part One: 
Definitions 
and core 
principles



Definition

Media literacy is the ability to 
access, analyze, evaluate, create 
and act on messages received 
from all media: television, radio, 
Internet (including social media), 
newspapers, magazines, books, 
billboards, video games, music 
and more.



Core Concepts 

All media 
messages are 
constructed

Media 
messages are 
produced for 

specific 
purposes

Messages are 
constructed with 

their own 'language' 
depending on the 

media



Core Concepts 

People 
experience the 

same media 
messages 
differently

Media 
messages have 

embedded 
values and 

points of view

Media messages 
can influence 

beliefs, attitudes, 
values and 
behaviors



Media Literacy Standards

• Seek a complete understanding of the 
facts

• Identify trustworthy sources of 
information

• Evaluate the credibility of information 
and the soundness of the arguments

• Engage responsibly to counter 'truth 
decay'
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%
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%

$1.8 billion is spent 
marketing foods to 
school-aged kids

95% of teens have 
smartphones

Some important data points

Nearly 90% of teens 
are online at least

multiple t imes per day

50% of ads in teen 
magazines use 

sexualized beauty to 
sell products



Part Two: 
Fake news 
and 
journalistic 
standards



Fake news means false 
stories published for 
gain.

Definition









Why does fake 
news matter?

Because 
NEWS

matters







SEEK TRUTH AND REPORT IT
Ethical journalism should be accurate and fair. Journalists should be honest 
and courageous in gathering, reporting and interpreting information.

ACT INDEPENDENTLY
The highest and primary obligation of ethical journalism is to serve the public

BE ACCOUNTABLE AND TRANSPARENT
Ethical journalism means taking responsibility for one's work and explaining 
one's decisions to the public

MINIMIZE HARM
Ethical journalism treats sources, subjects, colleagues and members of the 
public as human beings deserving of respect







Part Three: 
What 
questions 
should we be 
asking?





Sorting fact from fiction
• Read widely:To get a more complete understanding of 

an issue, it is important to read information from many 
points of view, including news from sources in which you 
consistently disagree. Following today's news and issues 
over an extended period of time can give you a long-term 
perspective on what's happening.

• Become more comfortable with ambiguity: You may read 
news that challenges your understanding of an issue or 
disputes your previous idea of how to approach a 
problem. That's OK!!!  A quick Google search may not give 
you a definitive answer to today's complicated questions. 

• If you haven't  read a news article with a critical eye, 
DON'T SHARE IT. 



What are they selling?



Questions to ask
• Who created this message and why are they sending 

it?
• What techniques are being used to attract my 

attention? What emotions is this message trying to 
evoke?

• What lifestyles, values and points of view are 
represented in this message?

• How might people understand this message differently 
from me?

• What is left out of this message?
• What stats are being shared? How were they collected? 
• Who paid for this? Who benefits from this and who is 

harmed by this?
• Can I find this information other places?

        



Part Four: 
Media literacy 
at home and in 
school



• Media literacy requires act ive inquiry and crit ical 
thinking about the messages we receive and create

• Media literacy includes all forms of media
• Media literacy builds and reinforces  skills for 

learners of all ages. Those skills require integrated, 
interactive and repeated practice.

• Media literacy develops informed, reflect ive and 
engaged part icipants essential for a democratic 
society.

• Media literacy recognizes that media are part of 
culture and function as agents  of socializat ion.

• Media literacy affirms that people use their 
individual skills , beliefs  and experiences as they 
construct meaning from media messages.

Why does it matter?



Portrait of 
a Graduate

• Academic Mastery
• Wellness
• Civic, Financial and Economic Literacy
• Digital Literacy
• Communication
• Critical Thinking and Problem Solving
• Creativity and Innovation
• Collaboration and Teamwork
• Honesty, Integrity and Responsibility
• Hard Work and Resilience
• Lifelong Learning and Personal Growth
• Service
• Respect



Ronald Reagan

ALL GREAT 
CHANGE IN 
AMERICA BEGINS 
AT THE DINNER 
TABLE
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